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YOC Business Model
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AdvertiserPublisher

User

› Content free of charge

› Better user experience

› Positive (non-intrusive) ad experience

› Premium positioning

› High monetization

› Retaining users (and not losing them)

Business Model YOc
providing a better advertising experience for everyone

› Reach relevant target groups

› Positive impact on brand metrics

› Relevant environments in high reach

A Better
Advertising 
Experience

For Everyone
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› Creative ad formats
Numerous possibilities for dynamization and personalization

› Higher advertising impact for advertisers
Significant increase in digital advertising metrics
(attention, visibility, brand awareness, click-through rate, etc.)

› Better user experience
Users are not disturbed in their reading flow,
but invited to interact

› Better monetarization for publishers 
Higher prices than standard ad formats

YOC High-Impact Ad Formats
INCREASED Brand Awareness through high-impact ad formats

© YOC AG 20225
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Platform & Products
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The Technology Platform 
for High-Impact Advertising
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This is VIS.X®
The ideal trading platform for effective digital advertising

VIS.X: An unique technology platform
  
› Automatic trading of digital advertising units

› Unique selling point: Automated delivery & 
playout of self-developed YOC high-impact ads

› Connected to global purchasing platforms
(The Trade Desk, Xandr, Google et al.)

› High reach: >2,900 European premium publishers 
sites and apps

› Scaling of profitability through continuous 
increase of trading volume
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Tech Stack VIS.X Platform
VIS.X and YOC Ads create YOC’s technological unique selling proposition

Platform Management

Publisher 
Inventory

Agencies & 
Advertisers

Header Bidding
(Client/Server)

VIS.X Tag
(Web)

VIS.X SDK
(App)

Supply Connectivity

YOC Ads

VIS.X Platform

YOC Hub

Media Delivery Demand Management

I/O Demand

Programmatic 
Demand

Demand Side 
Platforms
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Stop Advertising.
Start telling a story.
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Overview & positioning
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Effectivity Efficiency Engagement

Research Studies Nielsen and YOC
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Key Takeaways 
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Research Studies Nielsen and YOC

42 % 
consider interaction with 
YOC High-Impact formats

31 % 
would recommend the brand 
to others after interacting with 
a YOC high-impact format

36% 
Higher brand awareness through 
YOC high-impact formats

60% 
state that YOC high-impact 
formats are more attractive 
than standard banners

55 % 
perceive the advertised 
brand/product as likeable 
through YOC high-impact 
formats

39 % 
consider purchasing the 
advertised brand/product after 
interacting with a YOC high-
impact format

Effectivity Efficiency Engagement
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HOW VIS.X® AI unlocks the next level of high-impact Advertising

VIS.X® AI bundles a set of innovative algorithms

VIS.X® AI enables machine-learning prediction of statistical 
& historical data and the performance of publisher ad units 

VIS.X® AI operates at the intersection of placement, display 
options, YOC ad formats, and campaign goals, enabled by 
the direct publisher-integration in VIS.X®

an innovative Platform Module: The VIS.X® AI
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A machine-learning Engine for Optimization
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3 Dimensions of our Predictive models
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Understanding the Technology Behind VIS.X® AI

Demand 
Information

Supply 
Information

User 
Information

- Geo/Device/Language details
- OS/Device/Browser/App details
- DMP segments details
- Interaction history and frequency 
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YOC AI-Powered solutions
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Maximizing the Power of High-Impact Advertising 

Unique combinations
of high-impact formats

Extensive reachReal time VIS.X AI
Optimization

Custom creatives &
multiple features
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YOC inline video ad

Yoc Universal video SOLUTION
One creative – all approaches

DE
MO

16:9 video

YOC sitebar

YOC UNDERSTITIAL ad ®

interstitial YOC zoom ad © YOC AG 2024

https://cf.yoc.com/iySQ-guac-ltDt


Vis.x® ai-BASed Optimization
One creative – all approaches

VTR Client Weighting Ad Product Performance Characteristics

Viewability ✭✭ ✭✭✭✭ ✭✭✭✭ ✭✭✭✭✭ ✭✭✭✭✭

CTR ✭✭ ✭✭✭ ✭✭ ✭✭ ✭✭

VTR (Completion) X ✭✭✭ ✭✭ ✭✭✭ ✭✭✭✭ ✭✭✭✭✭

Engagement ✭✭ ✭✭✭✭✭ ✭✭ ✭✭ ✭✭✭

YOC zoom ad16:9 video YOC Understiitial ad® interstitial YOC sitebar Yoc inline video ad
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creative Customization
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YOC Universal Display Solution

YOC skin

YOC sitebar

YOC Mystery scroller®
YOC Mystery Ad®

YOC Understiitial ad®
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YOC Mystery Ad®

YOC Understiitial ad®

YOC sitebar

Two Feature Optimization
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YOC Universal Display Solution



03
Publishers &
Advertisers
YOC Mystery Ad®

Client: BMW
Poland
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Publisher CONCENTRATION
highly diversified Inventory providing significant premium reach

5%
Publishers 6 - 10

74%
Others

6%
Publishers 11 - 20Revenue FY 2023

€ 30.6 m

Publisher Concentration

15%
Publishers 1 - 5

Excerpt of Premium Publisher

23

Business & TECH Lifestyle & SERVICES SPORTS MUSIC & ENTERTAINMENTNEWS

And Many more …
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Advertiser CONCENTRATION 
globally renowned brands with extensive advertising budgets

8%

59%

Customers
11 - 20

24%

Customers
1 - 5

Remaining
customers

Customers
6 - 10

100%

Total

Customer Concentration Programmatic Customer Concentration Insertion order

Customers
11 - 20

18%

Remaining
customers

13%

Customers
1 - 5

9%

TotalCustomers
6 - 10

60%

100%

2,737

24

9%
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Customer & Sales Overview
Leading publishers and advertisers worldwide trust YOC technology

Advertisers (1)Publishers

142 161 178 215

1,183
1,358

1,913

2,492

2020 2021 2022 2023

# of publishers # of sites

214 271 298
438

162
171

230

296

376
442

528

734

2020 2021 2022 2023

# I/O advertisers # of programmatic advertisers

CAGR: 18%

1) Includes only advertisers with an annual revenue volume of at least €5,000

Why Do Advertisers Choose YOC?

› Higher relevant reach through premium inventory 

› Improved KPIs with high-impact ad formats 
› Targeted audiences at scale

Why Do Publishers Choose YOC

› Multiple trading channels ensure optimal monetization

› Premium placement with global top advertisers 
› Increased user engagement through YOC ad formats
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04
Financials

YOC Desktop Skin
Client: American Express
Austria
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YOC at a glance - KEY FACTS 2023 
Software platform for highly effective advertising technology

30.6 M
Revenue

[EUR]

4.4 M
EBITDA (+27%)

[EUR]

+31%
Growth in Revenue

[YoY]

46%
Gross profit

margin

>2.900
European premium 

publisher sites within 
reach

42%
Would consider 

interacting with the 
high-impact formats 

shown2)

>100
Employees with strong 
personal development1)

>70%
Of the 500 

largest advertisers 
worldwide are 

YOC clients

Note: 1) Measured by FTEs including trainees, board members and freelancers 2) Nielsen study May 202327 © YOC AG 2024



2020 2021 2022 2023

Growth of >20% for the third year in a row
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VIS.X® Plattform as the motor of growth

Revenue [€M]

23,4

EBITDA [€M]

2020 2021 2022 2023

30,6

3,5

4,4

+31 % +27 %

© YOC AG 2024
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18,8
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KEY FINANCIAL FIGURES 2023 VS.2022
KEY FIGURES ACCORDING [IN €M] 2023 DELTA 2022 2021

REVENUE
VIS.X platform as main growth factor

30.6 + 31% 23.4 18.8

GROSS PROFIT MARGIN [%]
Envisaged target >48%

≈ 46% +1 pp ≈ 45% 43%

INVESTMENT IN OWN TECH STACK 
Focus on investment in technology innovation

1.5 + 25% 1.2 1.2

OPERATING PROFIT (EBITDA)
Investments in VIS.X platform & workforce lead to scaling of business 
model

4.4 +27% 3.5 2.8

NET INCOME
Continued scaling of profitability

2.9 +24% 2.3 2.1

29

Turnover growth reaches 31%
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FY 2023 Forecast 2024

Forecast 2024
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growth path To be continued this Year

Revenue

30.6

Net Income EBITDA

FY 2023 Forecast 2024

36 - 37

4.4

5.0 – 6.0

+18 - 21 % +14 - 36 %

© YOC AG 2024

FY 2023 Forecast 2024

+21 - 55 %

2.9

3.5 - 4.5



H1/2024 and Financial Outlook 2024
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enhancing Profitability as a Goal

› Revenue: €36.0 – 37.0M (≈+21%)
(2023: €30.6M)

› Gross Profit Margin: 47% – 48% (≈+1-2 PP)
 (2023: 46%)

› EBITDA: €5.0 – 6.0M (≈+15% – 35%)
(2023: €4.4M)

› Net Income: €3.5 – 4.5M (≈+20% – 55%)
(2023: €2.9M)

Key Figures H1/2024 Outlook FY 2024

› Revenue: €15.5M (+23%)                  
(H1/2023: €12.6M)

› Gross Profit Margin: 46% (+1 PP)     
(H1/2023: 45%)

› EBITDA: €1.8M (+198%)
      (H1/2023: €0.6M)

› Net Income: €0.9M (+507%)
 (H1/2023: -€0.2M)

© YOC AG 2024



Growth Strategy
YOC executes on three key drivers for further growth

#3 New products#2 New markets#1 Core markets
› Three product offering initiatives will 

enable YOC to expand to additional 
channels
› Desktop is currently being rolled out 

(~8% revenue share), further scaling 
of In-App inventory and entering 
Connected TV as a next step

› Inorganic growth via acquisition 
of national players with excellent 
access to local supply and 
demand, but without own 
technology
› Organic growth through entering 

new markets with own offices 
and staff, in case acquisitions are 
not feasible

› Continuous investments in the 
platform based on clear strategic 
focus points
› Focus points include further 

development of features and 
functionalities, scaling, and 
growing premium inventory to 
optimize overall market position

32 © YOC AG 2024



Yoc share 
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Stock Exchange 

Segment

Regulated Market / 

Prime Standard

ISIN DE0005932735

WKN 593273

Number of shares 3,476,478

Market Cap ≈ 58.0 mEUR 

Shareholder structure
Overview by ownership in %

53.88%
Free float

3.97%
Dr. Martin Steinmeyer

3.30%
HHS Grundstücks- und 
Beteiligungsgesellschaft 
mbH & Co. KG

10.25%
Dr. Kyra Heiss

5.15%
Karl-J. Kraus 

18.89%
Management Board*

1.66%
Supervisory Board 

2.90%
Eiffel Ivestment 
Group SAS

*The shareholding held by dkam GmbH is attributable to Dirk Kraus. © YOC AG 2024

VIS.X® Platform as Growth driver

Coverage Montega (since 10/2022)

Warburg (since 01/2024)



More Information under yoc.com
Thank you for your attention.
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